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OVERVIEW 

The 2018-2019 financial year was one of innovation and growth for the Advanced Manufacturing Growth Centre. 
AMGC focussed on strengthening the development of a dynamic, competitive, export-focused advanced 
manufacturing sector in Australia.  

AMGC’s approach is three-fold:  

1. Deliver respected in-depth research to demonstrate how a company can take concrete steps to mitigate 
market volatility and become an advanced manufacturer 

2. Based on this research, engage in projects that illustrate best practices to accelerate manufacturing in 
Australia 

3. Present key learnings from projects to industry through face-to-face events and the newly launched digital 
Manufacturing Academy, paving the way for other companies and research institutions to model these 
practices 

PROJECTS THAT COMMERCIALISE INNOVATION 

AMGC supports outstanding projects that commercialise innovation. AMGC utilises these projects to illuminate best 
practice strategies that are accelerating manufacturing in Australia. This year, AMGC funded an additional nine 
projects, taking the total number of projects in progress up to 32. With over $27.1 million of AMGC and in-kind funding 
committed, it is expected that over $281 million in revenue, and more than 1215 jobs will be generated by these 
projects. Plus, there are projects lined up for scoping and approval in FY20.  

EVENTS THAT FOSTER CONNECTIVITY 

AMGC reached thousands of manufacturers in 2018-2019 through myriad face-to-face events, held not just in capital 
cities, but across rural and regional areas. Focussed on emerging trends in business, government funding and support 
programs, and latest research, AMGC’s events offered real insights and inspiration, and fostered connectivity.  

Not surprisingly, many of events attracted hundreds of manufacturers; it was standing room only on numerous 
occasions.  

A MANUFACTURING ACADEMY THAT DELIVERS ECLUSIVE INSIGHTS  

At National Manufacturing Week in May 2019, AMGC launched the Manufacturing Academy. Designed to deliver 
exclusive insights on how to increase commercialisation and capitalise on innovation, the Manufacturing Academy 
offers industry over 500 pages of in-depth research, interviews with more than 20 Australian manufacturers, and over 
50 hours of video content, distilled into eight inspirational, informative modules. 
 
Australian manufacturers can delve into real-world examples and discover— from their peers—what has delivered 
successful commercialisation and innovation outcomes, why these processes work, and how to begin incorporating 
similar processes within their own business. 

A GROWING MEMBERSHIP 

AMGC’s approach is having a far-reaching impact. Membership grew to encompass over 740 Australian businesses in 
2018-2019—double that of the same time last year. 

The perception and nature of the industry is transforming, and signs of expansion and prosperity are building.  

AMGC looks forward to FY20 as it is confident that it will be a highly successful year for the organisation’s members, 
and the wider Australian manufacturing industry. 

 

https://www.amgc.org.au/resources/
https://www.amgc.org.au/projects/
https://www.amgc.org.au/events/
https://www.manufacturingacademy.org.au/
https://www.manufacturingacademy.org.au/
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ADVANCED MANUFACTURING GROWTH CENTRE LIMITED:  
ANNUAL REPORT 2018-2019 
Please find following the Advanced Manufacturing Growth Centre Limited’s Annual Report for the period of 1 July 2018 
to 30 June 2019.  
 

AMGC Board of Directors 

Name Position 

Paul Cooper Chairman 

Dr Nina Walton Board Director 

Michelle Shi-Verdaasdonk Board Director 

Dr Jens Goennemann Managing Director 

Sarah Boase Company Secretary 

 
 

AMGC Team 

Name Position 

Michael Grogan State Director Victoria, Tasmania  
National Director Skills and Training 

Tim Gibson Director Operations and Members 

Mark Peters State Director Queensland, Northern Territory  
National Director Projects 

Michael Sharpe State Director New South Wales, Australian Capital Territory  
National Director Industry  

Angela Doyle State Director Western Australia 

Michael Haddy State Director South Australia  
National Director Space and Defence 

Kelly Godeau Director Communications and Marketing 

Katie O’Connell Director Research 

Jayne Ashton Senior Project Analyst 

Ellen McGarrity Communications and Membership Associate 

 
 

AMGC Subcontractors 

Name Services Delivered 

Editor Group Writing, proofreading and editing  

Enspira Financial Group Accounting and financial advice 

The Other Dimension  Website development 

Lucinda Holdforth Speechwriting 

Behavioural Insights Behavioural economics and psychology research 

Student Edge Research 

Horizon Recruitment 

Impress Design Graphic design 

Brent Balinski Copywriting 

Robert Holtsbaulm Legal advice 

Wordly Copywriting 
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PROGRESS OF AMGC ACTIVITIES  

KEY MILESTONES   

The goal of AMGC is to drive innovation, productivity and competitiveness across Australia’s manufacturing industry. 
To achieve this goal, AMGC’s approach and strategies are based on four objectives: 
 

1. Improve international opportunities and market access  
2. Enhance management and workforce skills  
3. Increase collaboration and commercialisation  
4. Identify opportunities for regulatory reform  

 
For each of these four objectives, the key milestones achieved by AMGC during the 2018-2019 financial year are 
outlined below. 

 

Improve International Opportunities and Market Access  

AMGC invests in co-funded projects with Australian manufacturing companies as a way to encourage 
commercialisation of local innovation. The intention of co-funding projects is to help bridge the ‘commercialisation 
valley of death’ and deliver Australian products and services into the global marketplace. 

In 2018-2019, AMGC facilitated more than 40 projects across the nation, with over $27.1 million of AMGC and in-kind 
funding committed. It is expected that over $281 million in revenue, and more than 1215 jobs will be generated by 
these projects. 

AMGC reviewed the 2017 Sector Competitiveness Plan and submitted an updated version to the Department on 28 
February 2019. The updated version included revised content regarding the role of AMGC and next steps.  

AMCG facilitated various inbound and outbound trade missions, including Hannover Messe219. 

 

Enhance Management and Workforce Skills  

A part of AMGC co-investing with industry in projects is the expectation that skillsets will rise as a result of introducing 
new technology or advanced processes. As new skills develop, the flow-on effect through learning and training is 
expected within the manufacturer’s business and more widely through shared stories and case studies. 

In 2018-2019, AMGC commenced work on a Skills Report, including thorough analysis and solicitation of broad 
industry input. Due for release in 2020, the AMGC Skills Report will contain key recommendations for industry, 
government and education. 

In addition, AMGC undertook a study in 2018-2019 to inform the Overcoming the Barriers to Competitiveness Report 
and the Australian Perceptions of Manufacturing Report. The study will illuminate the reasons behind the uneven 
transformation of Australia’s manufacturing industry. The two Reports will also be released in 2020. 

Finally, AMGC launched the Manufacturing Academy in May 2019. Designed to deliver exclusive insights on how to 
increase commercialisation and capitalise on innovation, the Manufacturing Academy offers industry over 500 pages 
of in-depth research, interviews with more than 20 Australian manufacturers, and over 50 hours of video content, 
distilled into eight inspirational, informative modules. It can be accessed via: 
https://www.manufacturingacademy.org.au/ 

 

Increase Collaboration and Commercialisation  

A cornerstone of an AMGC project is for the leading manufacturing partner to identify multiple manufacturing 
participants and research partner to collaborate on its program of work. This encourages cross-industry and research 

https://www.manufacturingacademy.org.au/
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co-operation. In addition to projects, AMGC facilitated myriad industry and research collaboration meetings and 
networking activities with many interactions resulting in commercial opportunities. As a result of AMGC’s work to 
increase collaboration and commercialisation, our network experienced considerable growth in 2018-2019, to include: 

• 741 members 

• 32 projects nation-wide 

• 171 project collaborations 

• 106 organisations participating in the Manufacturing Academy 

• 26 AMGC member events held nation-wide 

• Representatives from 364 organisations attended an AMGC event  
 

Identify Opportunities for Regulatory Reform  

AMGC worked alongside its Industry Growth Centre partner, FIAL, to finance and build the Trade Barrier Register 
(TBR). TBR is an online portal available to all Australian businesses to lodge a query or complaint about an existing 
barrier that prohibits trade with another county, involving either export or import measures. 

 

Other Key Milestones 

AMGC achieved several other key milestones in the 2018-2019 financial year, including: 
 

› Performance Measurement Framework in place (Program Logic/Data Matrices): AMGC continues to 
collaborate with the Office of the Chief Economist in outcomes measurement. The final template and 
measurement results are expected to be released in 2020. 

› Delivery of other programs: 
o 53 Advanced Manufacturing Early Stage Research Fund (AMESRF) Expressions of Interest (EOI) 

evaluated, with $352,059 in funds approved  
› Strong participation in other Government programs: 

o 141 CRC-P grants reviewed, with $20.5 million in funds approved 
o 25 Export Hub Initiative EOIs reviewed, with $2.76 million in funds approved 
o 13 ITRP-ARCs reviewed, with $4.38 million in funds approved 
o 6 CRCs reviewed, with $80 million in funds approved 

› State Government collaborations and funding in 2018-19: ongoing discussions continue with respective 
industry leaders across state jurisdictions, as per below. No funding has been specifically allocated to state-
based projects outside of AMGC-Industry projects.  

o Queensland Export Hubs consultation  
o NSW advanced manufacturing team event collaboration including NSW Chief Scientist 
o Victorian skills commission ongoing consultation on manufacturing skills packages 
o South Australian government engagement on advanced manufacturing opportunities 
o Western Australian state government collaboration on regional development  
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INITIATIVE PERFORMANCE MEASURES 

 

DIRECTION 

During the 2018-2019 financial year, AMGC continued to research key indicators relating to the overall manufacturing 
landscape, its competitiveness, and resilience. As a result, AMGC has developed insights into the barriers to 
competitiveness, and which workforce skill gaps and opportunities exist to lift the industry’s capabilities.  

 
AMGC commenced work on the Manufacturing Skills Report, including thorough analysis and solicitation of broad 
industry input. The Manufacturing Skills Report will contain key recommendations for industry, government and 
education. 

In addition, AMGC undertook a study in 2018-2019 to inform the Overcoming the Barriers to Competitiveness Report 
and the Australian Perceptions of Manufacturing Report. The study included focus groups to deliver up-to-date and 
insightful views into current behaviours of manufacturers. The two reports will help illuminate the reasons behind the 
uneven transformation of Australia’s manufacturing industry.  

AMGC will release all three reports in 2020. 

AMGC also reviewed the 2017 Sector Competitiveness Plan during this financial year and submitted an updated version 
to the Department on 28 February 2019. The updated version included revised content regarding the role of AMGC 
and next steps.  

 

DEMONSTRATION 

AMGC’s respected, in-depth research demonstrates how companies can take concrete steps to mitigate market 
volatility and become an advanced manufacturer. Based on this research, our projects and hub activities illustrate best 
practices that are accelerating manufacturing in Australia. 

 

Projects (Core Project Fund) 

Since its inception, AMGC has facilitated 50 projects across Australia, with over $26 million in AMGC and in-kind 
funding committed. These 50 projects are expected to deliver over 1,400 new jobs and $370 million in revenue, with 
even more projects lined up for scoping and approval in 2020. 

AMGC approved nine new projects in the 2018-2019 financial year, taking the total of projects in progress during the 
reporting period to 32 projects, with $2,370,314 in funds committed. It should be noted that one of the projects approved 
by AMGC was later cancelled. 
 

Projects (AMESRF Project Fund) 

AMGC evaluated 53 Expressions of Interest (EOI) for the Advanced Manufacturing Early Stage Research Fund 
(AMESRF) in the 2018-2019 financial year. Of the 53 EOIs evaluated by AMGC: 2 project proposals had received 
funding approval, of which one project is underway (as per below); 12 proposals required further scoping; 2 proposals 
were approved via AMGC’s core project fund; and the remaining 37 proposals were declined. In total, $352,059 in funds 
were approved. 

 
All projects approved in 2018-2019 are listed below. 
  

Projects Funded in 2018-2019 

Company Name Project Name Funds 

Core Project Fund 

Premoso Pty Ltd HSV $392,295 
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Bastion Cycles Bastion Cycles $306,750 

Movus Australia Pty Ltd Accelerate Take-up of IIoT Technology $250,000 

Omni Tanker Omni Road Tanker for Export $250,000 

Davies Wear Plate Systems Wearsense System $227,000 

BAE Systems Australia Limited Global Defence Supply Chain $362,650 

Cytomatrix Pty Ltd Advanced Fibre Bandages $50,000 

IR4 Pty Ltd Development of AI Robotic Welding Technology 
for Military and Civil 

$333,744 

Tradiebot Industries Robotic Vehicle Panel Repair System (cancelled) $197,875 

AMESRF Project Fund 

Energy Renaissance Pty Ltd Renaissance One Energy Project $246,625 

GALE Pacific Developing Electricity-Generating Fabric for 
Industrial Applications (on hold) 

$105,404 

  TOTAL: $2,722,343 

 
 

Advanced Manufacturing Early Stage Research Fund 

Although AMGC funded two AMESEF in Fiscal Year 19, it brings the total of AMESRF projects to 11. They are:  
 

 Name Total investment (AMGC, Industry, In-kind) Milestone 

1 Viridi Industries $348,000 3 

2 CECP  $5,597,882 4 

3 Ozwall Manufacturing $329,450 Complete 

4 Energy Renaissance $648,250 2 

5 Mercurius Pty Ltd $543,040 1 

6 AMSL Electric VTOL Vehicle $1,032,108 2 

7 Alpha Limited $1,140,000 2 

8 Cellr Pty Ltd $459,800 1-2 

9 Boundless Additive Manu. $630,000 1 

10 Capricorn Power $792,000 1 

11 Gale Pacific $105,404 1 

 
The purpose of AMESRF projects is to address capacity and capability gaps within the sector, and to align the AMESRF 
projects to AMGC’s knowledge priorities and its Sector Competitiveness Plan. 
 
Each AMESRF project is Board approved and receives matched funding based on its merit to lift skills within the 
organisation, open new potential export markets, trial fast-fail technologies and build new revenue streams. 
 
The advanced technologies, processes and knowledge being engaged include: 
▪ Generating new energy resources from biofuels and solar 
▪ Contributing to the global demand for autonomous (flying) vehicles 
▪ Extracting precious, high-value minerals from manufacturing processes making it part of the circular economy 
▪ Manufacturing resistant mining technologies for global mining sites 
 
To date, AMESRF projects are expected to generate over $60 million in net revenue with the potential to create 85 new 
high-skilled jobs. For more information: https://www.amgc.org.au/all-projects/  

https://www.amgc.org.au/all-projects/
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Hubs 

AMGC continued to support several Hubs as a pathway for manufacturers with similar exporting needs or similar market 
demands to collaborate. The hubs facilitate the sharing of resources, research outcomes, capabilities and skills between 
firms what have similar needs due to their location in the value chain, sub-industry or technology priority. 
 
The AMGC network consists of six industry hubs: 

1. CSIRO Clayton: additive manufacturing, Victoria 

2. CSIRO Geelong: carbon fibre, Victoria 

3. Manufacturing Futures Research Institute Industry 4.0 Testlab, Victoria 

4. Industry 4.0 Demonstrator - B&R Enclosures, Queensland 

5. Dassault Systems Virtual Shipyard, South Australia 

6. Pre-Fabrication Innovation Hub – feasibility study as announced by Minister Karen Andrews, June 2019 

 

AMGC believes that the Australian Government’s $20 million SME Export Hubs initiative offers a promising delivery 
model to help more manufacturers adopt an export-focussed approach. To date, one manufacturing-focused export 
hub has been announced, located in Victoria. AMGC looks forward to working with AMTIL on the Road and Rail 
Haulage Supply Chain Export Hub. 

 

Manufacturing Academy 

AMGC launched Manufacturing Academy in May 2019 – an online learning management system which offers free 
education, guidance and leadership for Australian Manufacturers seeking advancement, competitiveness and growth. 
The content leverages AMGC research and is delivered by Australian manufacturers who exemplify the research 
findings. 

 

Collaboration with Government Organisations 

AMGC continues to collaborative across federal and state organisations in 2018-2019 to deliver a consistent approach 
to industry transformation. Agencies and organisations include: Entrepreneurs’ Programme; Innovative Manufacturing 
CRC (IMCRC); Ausindustry regional representatives; Austrade; Export Finance Australia; CDIC; DMTC; CSIRO; State 
government office of industry; Regional Development Australia; and the Industry Capability Network. 

 

Collaboration with Industry Bodies 

AMGC worked alongside industry bodies, such as: The Ai Group; AMTIL; Hunternet; Southern Strength; and Geelong 
Manufacturing Council 

 

 

IMPACT 

Membership  

AMGC’s approach is having a far-reaching impact. Membership grew by 450 manufacturers, taking the membership 
total to 741 firms. The membership growth rate in the 2018-2019 financial doubled, as compared to the previous 
reporting period. Profile of members as per attached PDF:  

AMGC members 

FY19.xlsx  
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Trade Barrier Register 

Along with FIAL, AMGC was a founding partner in the Trade Barrier Register. It is an online tool designed to encourage 
direct engagement from industry to flag where it is hitting regulatory speed bumps that prohibit the company from their 
export ambitions or where they find barriers to importing goods.  
 

Participation in Other Government Programs 

AMGC participated in several other Government programs in the 2018-2019 financial year, including: 

› 141 CRC-P grants reviewed, with $20.5 million in funds approved 
› 25 Export Hub Initiative EOIs reviewed, with $2.76 million in funds approved 
› 13 ITRP-ARCs reviewed, with $4.38 million in funds approved 
› 6 CRCs reviewed, with $80 million in funds approved 

 
 

AWARENESS 

AMGC presents key learnings from our research and projects to industry to build awareness around best practices that 
are accelerating manufacturing in Australia. These key learnings are presented through a comprehensive road show of 
events in participation with government agencies and industry bodies, the Manufacturing Academy, media relations, 
website and newsletters, social media, and other marketing collateral. 

 

Events 

AMGC reached thousands of manufacturers in 2018-2019 through face-to-face events, held not just in capital cities, 
but across rural and regional areas. Focussed on emerging trends in business, government funding and support 
programs, and our latest research, AMGC’s events offered real insights and inspiration, and fostered connectivity. Not 
surprisingly, many of our events attracted hundreds of manufacturers; it was standing room only on numerous 
occasions.  

 
AMGC participated in over 67 events in 2018-2019 delivering either a keynote or session presenter. AMGC hosted 26 
member events around Australia to present AMGC research findings. See attached PDF for complete list of events 
(AMGC events FY19), with key events outlined below.  

 

AMGC events: Collaboration with industry 

› AMGC-led member events / workshops: 
o Sydney (9 Aug, 18 Oct, 28 Feb) 
o Dubbo (15 Aug, 27 Feb, 11 Oct) 
o Orange (27 Feb) 
o Bathurst (16 Aug) 
o Wagga wagga (19 Mar) 
o Wodonga (20 Mar) 
o Armidale (11 Apr) 
o Bega (12 Mar) 
o Canberra (1 May) 
o Cairns (11 Jun) 
o Townsville (12 Jun) 
o Perth (18 Jun) 

› Additive Manufacturing Hub, Site Tour, Melbourne (3 Dec) 
› Advanced manufacturing and access to capital, Sydney (12 Feb)  
› CPA: Risk management for future robotics, Sydney (28 Feb) 
› National Manufacturing Week, Melbourne (May 14-16) 
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Collaboration with research institutions 

› Sydney University Nano Centre with the Australian National Fabrication Facility (1 Nov) 
› University of Sydney, GE Additive, NSW Department of Industry (10 Dec) 
› USNW Smart Centre circular economy (5 Apr) 
› Monash University (Clayton) Chemicals and Plastics Manufacturing Innovation Network (18 Jul) 
› Swinburne / Siemens, Factory of Future event (7-8 Aug)  
› Sydney University Nanoscience Centre, State Directors visit (8 Aug) 
› CSIRO opens its doors to Manufacturing (Aug 22) 
› Data61+ Live, Brisbane (18-19 Sept) 
› Council of Deans presentation (25 Sept) 
› Avalon: Presentation to 500 school children 14-16yrs (1 Mar)  
› UTS: Protospace launch (7 Mar) 
› University of Sydney, Business School (8 Mar) 

 

Manufacturing Academy 

At National Manufacturing Week in May 2019, AMGC launched the Manufacturing Academy. Designed to deliver 
exclusive insights on how to increase commercialisation and capitalise on innovation, the Manufacturing Academy 
offers industry over 500 pages of in-depth research, interviews with more than 20 Australian manufacturers, and over 
50 hours of video content, distilled into eight inspirational, informative modules. 
 
Australian manufacturers can delve into real-world examples and discover— from their peers—what has delivered 
successful commercialisation and innovation outcomes, why these processes work, and how to begin incorporating 
similar processes within their own business. 

 

Media Relations 

AMGC achieved over 149 unique pieces of media coverage in 2018-2019, focused on exciting developments such as: 
› Launch of iOrthotics with Assistant Minister Zed Seselja  
› Launch of AMGC Projects Report on SkyNews 
› BAE Contract signing in Edinbourgh Parks 
› Growth Centre Showcase – Parliament House 
› Launch of Volgren Export Hub with Minister Karen Andrews 

 

Website and Newsletters 

AMGC’s website gained traction during the reporting period: 

› Number of visitors: 20,818 in FY19  (13,149 in FY18) 
› Number of sessions: 34,322 in FY19  (20,775 in FY18) 
› Number of page views: 113,080 in FY19 (55,876 in FY18) 

 
AMGC’s monthly newsletter Industry Edge, also gained traction: 

› 2,829 people received Industry Edge by June 2019 
› 824 people open the newsletter (on average, per month) 
› 202 people click on links in the newsletter (on average, per month) 

 

Social Media 

AMGC’s social media engagement also increased in 2018-2019: 
› Twitter:  

o Number of impressions: 290,500 in FY19  (225,400 in FY18) 
o 801 followers 
o 773 likes 

https://www.manufacturingacademy.org.au/
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o 426 retweets 
o 311 link clicks 

› LinkedIn:  
o Number of page views: 1,805 in FY19  (3,552 in FY18) 
o 971 followers 

› YouTube: 
o 44 subscribers 
o 6,427 video views 

 

Marketing Collateral 

AMGC produced the following collateral to explain to key stakeholders its activities and industry engagement: 
› Project Report 2018 
› Spring Minister Briefing 2018 
› Project Report 2019 
› Winter Minister Briefing 2019  

 
 

PROGRESS AGAINST KEY PERFORMANCE INDICATORS 

Progress Against AMGC Initiative 

Description KPIs  Progress in 2018-2019 

Projects 

40 industry led AMGC approved projects under contract, or 
completed, by 31 December 2018 
 
80% of projects provide manufacturers with an opportunity to be 
connected to global supply chains 

Achieved 
 
 
Achieved  

Hubs 5 AMGC hubs in 3 different states by 31 December 2018 Achieved 

Membership  300 AMGC members by 31 December 2018 Achieved 

Communications  

Increase AMGC website impressions by 5% each quarter 
 
Increase followers on social media by 10 per month 
 
Reaching 300+ manufacturers by 31 December 2018 

Achieved 
 
Achieved 
 
Achieved 

 
 
 

ACTIVITIES VERSUS BUDGET 

AMGC’s activities are proceeding in accordance with the Budget outlined in its 2018-2019 Business Plan. As such, there 
has been no impact on activities, and there is no action required to address a budget shortfall or over-expenditure. 
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FINANCIAL REPORTS 

STATEMENT OF FUNDS 

In accordance with Schedule 3 – Reporting, clause 2 (Finance reports), please find attached the audited Financial 
Statements for the 2018-2019 financial year. 
 

2019 AMGC Annual 

Report - Audited Financial Accounts.pdf 
 

GROWTH CENTRE MEMBER CONTRIBUTIONS 

In the 2018-2019 financial year, AMGC did not receive any Member Contributions. As such, a statement of the funds 
received and spent is not required, nor attached.   

 

OTHER PARTICIPANT CONTRIBUTIONS 

 In the 2018-2019 financial year, AMGC did not receive any Other Participant Contributions. As such, a statement of 
the funds received and spent is not required, nor attached.   

 

DETAILS OF SHORTFALLS 

There are no revenue shortfalls greater than or equal to 20 percent in the Growth Centre Members Contributions and 
Other Participant Contributions. As such, the amount and value, reason, remedial action and impact of said shortfalls 
are not required, nor attached. 
 

ACCOUNT BALANCE  

AMGC’s account balance is available via the audited Financial Statements for the 2018-2019 financial year. 
 

2019 AMGC Annual 

Report - Audited Financial Accounts.pdf 
 
 

RISKS AND IMPEDIMENTS 

There were no risk or impediments experienced during the reporting period that have impacted the AMGC on achieving 
its outputs or its ability to achieve expected outcomes.  
 

 

 

 

 

 



 

www.amgc.org.au ABN: 36 607 316 441 

SUBMISSION 

I declare this is an accurate account of the AMGC activities over the period of 1 July 2018 to 30 June 2019. 
 

 
 
Dr Jens Goennemann 
Managing Director 
Advanced Manufacturing Growth Centre Ltd 
 

 

 


