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OVERVIEW 

The 2020-2021 financial year was a year of continued innovation and growth for the Advanced Manufacturing Growth 
Centre (AMGC). AMGC focussed on strengthening the development of a dynamic, competitive, export-focused 
advanced manufacturing industry in Australia.  

AMGC fully backed the Federal Government’s Modern Manufacturing Strategy – designed to assist Australian 
manufacturers scale, become more competitive and resilient — and to create more jobs now and for future 
generations.  

To turbo-charge Australian manufacturing, the Modern Manufacturing Strategy focussed on areas of comparative 
advantage and strategic importance. The six National Manufacturing Priorities are: 

1. Resources Technology and Critical Minerals Processing 
2. Food and Beverage 
3. Medical Products 
4. Recycling and Clean Energy 
5. Defence 
6. Space 

These six National Manufacturing Priorities set the nation’s focus on moving beyond the ‘lucky country’ to becoming a 
country that makes smart things, invests in its manufacturing workforce, and bolsters its sovereign manufacturing 
capability.  

 

KEY ACHIEVEMENTS IN 2020-2021  

Examples of AMGC’s key achievements in the 2020-2021 financial year included: 

 Allocation of funding to an additional 15 projects. With over $15.7 million of AMGC and in-kind funding 
committed, it is expected that over $88.5 million in revenue, and more than 488 jobs will be generated by these 
projects.  

 Exponential growth in the membership base. In 2020-2021, AMGC’s membership grew by 1,076 members 
taking the total to 3,208 (up from 2,132 in 2019-2020; 741 in 2018-2019). 

 The continued success of the Manufacturing Academy. Designed to deliver exclusive insights on how to 
increase commercialisation and capitalise on innovation, the Manufacturing Academy offers industry over 500 
pages of in-depth research, interviews with more than 20 Australian manufacturers, and over 50 hours of video 
content, distilled into eight inspirational, informative modules. New content was added to the Manufacturing 
Academy this year. Hosted by Dr Rosemary Barnes of the Engineering with Rosie YouTube 
Channel, Manufacturing with Rosie takes a look at the Modern Manufacturing Strategy and each of the 
six National Manufacturing Priorities. In the 2020-2021 financial year Manufacturing Academy received 398 
new enrolments, from 333 new unique users.  Since its inception and as of 30 June 2021, the Manufacturing 
Academy had received over 1408 enrolments, from 849 unique users.  

https://www.manufacturingacademy.org.au/
https://www.youtube.com/c/EngineeringwithRosie/featured
https://www.youtube.com/c/EngineeringwithRosie/featured
https://www.industry.gov.au/news/modern-manufacturing-initiative-and-national-manufacturing-priorities-announced
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 An overwhelmingly positive reception was received on opening the AMGC COVID-19 Manufacturer 
Response Register to international buyers in December 2020. Most notable was the Canadian High 
Commision signing up to leverage contacts from the register The Register facilitated over 1298 connections 
requests of which 697 resulted in a connection between companies. 

 Delivered 1,700 Australian manufactured invasive ventilators. Supported by AMGC and the Victorian 
Government, the notus Emergency Invasive Ventilator Program saw 1,700 ventilators manufactured for the 
Federation Government in the wake of the COVID-19 pandemic.  

 Announcement of a new partnership between the Northern Territory Government and AMGC in April 2021. 
The Gunner Government is investing $8.75 million over five-years with AMGC to fast-track research, pilot 
projects and commercialisation of advanced manufacturing opportunities, and generate millions of dollars in 
co-investment.  

 
 
 

AMGC’S PURPOSE AND APPROACH 

AMGC’s purpose is to transform Australian manufacturing to be more globally competitive and generate the demand 
for jobs.  
 
To achieve this purpose, AMGC’s approach in 2020-2021 was guided by its long-standing four key principles: 
 

1. Direction: Delivering respected, in-depth research demonstrating how companies can take concrete steps to 
mitigate market volatility and become an advanced manufacturer. 

2. Demonstration: Based on this research, AMGC’s projects illustrate best practices that are accelerating 
manufacturing complexity in Australia. 

3. Awareness: Presented key learnings from AMGC research, projects and other activities to industry through 
communication channels such as face-to-face events, networking opportunities, media, newsletters, social 
media, and our digital Manufacturing Academy, paving the way for other companies and research institutions 
to model these practices. 

4. Impact: AMGC methodically tracks and measures the outcomes of its projects and other activities to further 
inform and benchmark against its research. This integrated, and inter-related, approach will continue to make 
a profound impact, generating a far-reaching network of resilient, export-focused Australian manufacturers. 

 

  

https://connect.amgc.org.au/
https://connect.amgc.org.au/
https://www.amgc.org.au/news/amgc-helps-create-consortium-to-build-life-saving-ventilators/
https://www.amgc.org.au/news/new-partnership-between-nt-government-and-amgc-to-promote-advanced-manufacturing/
https://www.amgc.org.au/resources/
https://www.amgc.org.au/projects/
https://www.amgc.org.au/events/
https://www.manufacturingacademy.org.au/
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ADVANCED MANUFACTURING GROWTH CENTRE LIMITED:  
ANNUAL REPORT 2020-2021 

Please find following the Advanced Manufacturing Growth Centre Limited’s Annual Report for the period of 1 July 2020 
to 30 June 2021.  
 

AMGC’S BOARD, MANAGEMENT AND ORGANISATION STRUCTURE 

The AMGC operates via a lean management and organisational structure, as outlined below. For further details, please 
visit: https://www.amgc.org.au/our-purpose/leadership/ 

AMGC Board of Directors 

Name Position 

Paul Cooper Chairman 

Richard Palmer Board Member 

Michelle Shi-Verdaasdonk Board Member 

Dr Jens Goennemann Managing Director 

Sarah Boase Company Secretary 

 

AMGC Team 

Name Position 

Jayne Ashton Senior Project Analyst 

Tyson Bowen Manager PR and Communications 

Angela Doyle State Director Western Australia 

Tim Gibson Director Membership and Operations  

Kelly Godeau Director Corporate Affairs 

Michael Grogan State Director Victoria, Tasmania  
National Director Skills and Training 

Ellen McGarrity Communications and Membership Associate 

Katie O’Connell Director Research 

Mark Peters State Director Queensland, Northern Territory  
Federal Director Projects 

Michael Sharpe National Director Industry 

Emilia Shelston Communications Coordinator 

 

AMGC Subcontractors 

Name Services Delivered 

Editor Group Writing, proofreading and editing  

Enspira Financial Group Accounting and financial advice 
The Other Dimension  Website development 

Impress Design Graphic design 

Brent Balinski Copywriting 

Robert Holtsbaulm Legal advice 

Wordly Copywriting 

Soda  Website development – COVID-19 Register 

 
  

https://www.amgc.org.au/our-purpose/leadership/
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IMPACT OF THE COVID-19 PANDEMIC AND AMGC’S RESPONSE 

COVID-19 pandemic continued to impact Australian manufacturers in 2020-2021. Global supply chains were severely 
disrupted with access to raw materials and reliable shipments becoming increasingly limited. These disruptions were 
exacerbated by port congestion and union activity. As a result, there were significant cost increases for raw materials, 
as well as freight. These market conditions have seen a renewed appetite for purchasing Australian-made goods and 
the re-shoring of manufacturing activity.  

International border closures in the wake of the COVID-19 pandemic have intensified skilled labour shortages 
particularly in manufacturing and industries such as construction. Manufacturers repeatedly gave AMGC feedback that 
finding qualified trades people was a challenge and access to a pool of apprentices was limited. The shortages are 
amplified in the regions. 

Furthermore, manufacturers expressed that the ever-changing, disjointed rules, restrictions, and various roadmaps to 
negotiate—particularly those businesses that operate across state-borders—made commercial decisions difficult.  

In the wake of these extraordinary impacts of the COVID-19 pandemic, AMGC turned its operations to be as flexible 
and agile as possible. AMGC continued to work on new projects and activities designed to support Australian 
manufacturers during these unprecedented circumstances.  

 

AMGC MANUFACTURER RESPONSE REGISTER 

Launched in March 2020, the AMGC COVID-19 Manufacturer Response Register is an online platform that enables 
Australian manufacturers and individuals to register their interest and core competencies in support of the national 
response to COVID-19.  

The Register is open to manufacturers, material and component suppliers, and individuals with expertise in design, 
engineering, manufacturing, or material production.  

It enables registered users to identify collaboration and market opportunities to supply protective, medical, or critical 
care equipment in response to the COVID-19 crisis. By collecting and collating data around the skills and capabilities of 
Australian manufacturers, AMGC is now able to match the overwhelming supply of help with critical demand. 

A key development this financial year was opening up the COVID-19 Manufacturer Response Register to international 
buyers in December 2020. Through the Register, international buyers gained access to critical care, medical and 
personal protective equipment (PPE) from Australian manufacturers and suppliers.  

The Australian Made Campaign threw its support behind Register in November 2020. Australian businesses registered 
on the platform are now able to highlight local provenance of their products via the iconic green and gold kangaroo, 
the Australian Made logo. 

Other enhancements made to the Register in 2020-2021 included the ability to: 

• Note TGA approval 

• Upload a PDF for brochures, specification sheets, or other key information 

• Navigate with more powerful search and connection functions 

Results 

This iteration added further to AMGC’s COVID-19 Manufacturer Response Register database resulting in 1321 users, of 
which 355 were buyers. The Register has a 4:1 supplier-buyer ratio. 

The Register resulted in:  

• 1321 total registrations  

• 1125 suppliers and 355 buyers (note some companies are a buyer and supplier)  

• Provision of a central location to which companies and individuals that wanted to be involved in Australia’s 
response to COVID-19 could be directed  

• A better understanding of Australian manufacturing skills, supplies, and capabilities  

• Connections between Australian businesses and government, manufacturers, and buyers, including: 

• Found manufacturing capability for over 100 different COVID-19 related products 

https://www.amgc.org.au/covid-19-manufacturer-response/
https://www.amgc.org.au/covid-19-manufacturer-response/
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FEDERAL GOVERNMENT WORKING GROUPS AND TASKFORCES 

AMGC participated in several Federal Government Working Groups and Taskforces related to the COVID-19 
pandemic, including: 

 National COVID-19 Response Taskforce (NCCC). AMGC’s Managing Director participated in the NCCC 
Manufacturing Taskforce on long‑term objectives for the manufacturing industry, providing insights and 
expertise. 

 Health Industry Coordination Group (HICG). AMGC's Managing Director participated in the HICG to provide 
more effective coordination across government and the private sector to support and facilitate procurement, 
transport, distribution, and where relevant local Australian production or repurposing, of medical equipment 
and supplies. 

 Ventilator Taskforce. AMGC participated in the Ventilator Taskforce to provide procurement 
recommendations, work to build domestic manufacturing capability and facilitate connections and undertake 
due diligence on manufacturers offering to help.  

 PPE Taskforce. AMGC contributed to DISER’s regular PPE Industry Working Group forums, including via the 
support of AMGC’s South Australia State Director, who led DISER’s PPE Technical Working Group to address 
technical PPE issues arising from the Industry Working Group.  

 COVID Communications Council. AMGC’s Director Corporate Affairs and Manager PR and Communications 
were both members of the Federal Government’s COVID Communications Council. 

In addition, AMGC responded to various government requests for information related to manufacturing capability on 
topics as diverse as RNA testing, and requests for chemical and isolation tent manufacturers.  
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DIRECTION 

During the 2020-2021 financial year, AMGC continued to research key economic and market indicators relating to the 
overall manufacturing landscape, its competitiveness, and resilience. As a result, AMGC developed insights into the 
barriers to competitiveness and opportunities exist to lift the industry’s capabilities. The key reports published by 
AMGC this year were: 

 

• Prefabrication Innovation Hub: feasibility report 

• Ten Ways to Succeed in Australian Manufacturing 

• Impact Report 

• Projects Report 

• Sector Competitiveness Plan 2020-21 

• Perceptions of Australian Manufacturing 
 

PREFAB INNOVATION HUB: FEASIBILITY STUDY REPORT  

AMGC conducted a feasibility study to examine the viability of a collaborative Innovation Hub for the prefabricated 
building industry. The feasibility study included nationwide input from a broad cross-section of stakeholders directly 
and indirectly linked to the prefab industry and the broader building and construction supply chain. The consultation 
process included five AMGC-sponsored workshops around Australia (involving 90 participants), dozens of individual 
consultations with key industry stakeholders, and an extensive review of local and overseas literature.   
 
Released on 31 July 2020, the Prefab Innovation Hub: Feasibility Study Report concluded that the Hub is not only 
feasible, but strongly recommended that is should be established to address the findings and requirements identified 
during the course of the feasibility study. 

 

TEN WAYS TO SUCCEED IN AUSTRALIAN MANUFACTURING  

AMGC’s Ten Ways to Succeed in Australian Manufacturing report was released in September 2020. The report 
identified the manufacturing industry’s pain points and opportunities as a result of expansive industry consultation. 
These points were stress-tested against industry peers, the public, and over 1,000 students to gauge where Australian 
manufacturers can focus to better align their practices, to increase positive perception, and to grow their overall 
business impact. 

COVID-19 then struck, thrusting Australian manufacturing into the national spotlight. Manufacturers responded in 
record time to produce everything from hand sanitiser to invasive ventilators. However, for some, the impact of the 
pandemic served to reinforce pain points identified in the report and that businesses need to be worked ‘on’, rather 
than ‘in’. The response to the pandemic has proven that there is a high level of onshore manufacturing capability and  
significant public appreciation for the industry. By adopting ten practical steps, manufacturers can become smarter 
operators: more advanced, resilient, competitive, and globally impactful. 

 

AMGC IMPACT REPORT  

AMGC released the AMGC Impact Report (10 August 2015 – 30 June 2020) in October 2020. This report described the 
growth and achievements of AMGC from its establishment in 2015 to mid-2020. It was produced by AMGC for the 
reference of the Australian Government and other stakeholders interested in the impact AMGC has had so far, and 
how Australia can continue to support its manufacturing industry, particularly in the wake of the COVID-19 pandemic. 

 

 

 

https://www.amgc.org.au/wp-content/uploads/2020/08/AMGC-Prefab-Innovation-Hub-Feasibility-Study.pdf
https://www.amgc.org.au/wp-content/uploads/2020/09/AMGC_Ten-Ways-Report-2020.pdf
https://www.amgc.org.au/wp-content/uploads/2020/10/AMGC-Impact-Report-2015-2020.pdf
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PROJECTS REPORT 2020 

Released in December 2020 AMGC’s annual Projects Report highlights the expected outcomes of projects, from new 
jobs created and funding committed, through to expected revenue growth. In this year’s report, AMGC analysed the 
completion of its first 10 industry projects. The report provided an overview of 78 co-funded manufacturing projects 
and showcased the economic impact of the first 10 of these commercial opportunities. Analysis of the 78 projects 
revealed significant jobs and revenue growth to be generated from these initiatives, with a forecast of $1.2 billion 
additional revenue and the creation of 2,361 new jobs. The return is anticipated from a combined industry and 
government co-funding pool of $66.8 million. 

 

SECTOR COMPETITIVENESS PLAN 2020 

Released in  April 2021, AMGC’s Sector Competitiveness Plan 2020 provided extensive analysis of Australia’s 
manufacturing landscape and where opportunities lie to boost companies’ global competitiveness. It included specific 
actions for industry and government, and identified knowledge priorities that help inform companies and the research 
community on business improvement and R&D efforts. The 2020 Sector Competitiveness Plan contained minor 
updates from the foundational Sector Competitiveness Plan published in 2017.  

 

PERCEPTIONS OF AUSTRALIAN MANUFACTURING 

AMGC released its latest body of research on 10 September 2021, Perceptions of Australian Manufacturing. Although 
published in September 2021, the report represents work undertaken during the 2020-2021 financial year. This report 
revealed the general public’s perception of Australian manufacturing and its understanding of this critical industry. 
Comparing data collected in early 2019, before the COVID-19 pandemic, to today, AMGC has contrasted the 
awareness and attitudes toward local manufacturing showing that support is higher compared to pre-pandemic times. 

The research has evidenced that manufacturing is highly regarded by the public, viewed as vital to the nation’s 
economy, and is critical to maintaining high living standards. Yet, the full impact of the industry is misunderstood and 
mostly mismeasured by official reporting methods. The report states that having a holistic view of manufacturing and 
its impact is crucial, as it affects everything from people’s understanding of the economy to their purchasing decisions 
and career choices – the latter being highly significant given current skills shortages. 

 

 

 

 

 

 

 

 

https://www.amgc.org.au/wp-content/uploads/2021/04/Projects_annual_Report_2020.pdf
https://www.amgc.org.au/wp-content/uploads/2021/04/AMGC-Sector-Competitiveness-Plan-2020.pdf
https://www.amgc.org.au/wp-content/uploads/2021/09/AMGC-Public-Perceptions-Report-2021.pdf
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DEMONSTRATION 

AMGC translates its vision through co-funded industry projects and a thriving membership base. This step is referred 
to as Demonstration. It encompasses the Centre’s investment strategy into bringing innovative projects toward 
commercialisation and creating an ecosystem of like-minded stakeholders across Australia. 

 

PROJECTS 

AMGC co-funds projects to commercialise innovation. In this way, approved projects demonstrate how to enhance 
Australia’s competitiveness landscape and to set the direction for industry across the country. 

AMGC projects strive to encourage deeper collaboration between industry and research partners for commercial 
outcomes, as well as increase connections into global supply chains, promote the development of advanced skills and 
jobs, and foster best practice and resiliency. 

 

AMGC Project Funds as at 30 June 2021 

Name Total Funding Funds Allocated Number of Projects 

Core Project Fund $15.6 million $14.98 million 65 

Advanced Manufacturing Early Stage 
Research Fund (AMESRF) 

$4 million $3.99 million 18 

Commercialisation Fund $30 million $3.7 million 6 

Northern Territory Advanced Manufacturing 
Ecosystem (AME) Fund 

$7.5 million 0 0 

TOTAL: $57.1 million  $22.67 million 89 

 

Specifically in 2020-2021, AMGC allocated funding to 15 projects. With over $15.8 million of AMGC and in-kind funding 
committed, it is expected that over $88.5 million in revenue, and more than 488 jobs will be generated by these 
projects: 

• Core Project Fund: 3 projects, $2.74 million committed (total), $66,4645 AMGC committed, $30 million 
estimated revenue, 286 jobs projected, 7 national wide collaborations  

• AMESRF Fund: 6 projects, $3.54 million committed (total), $1.27 million AMGC committed, $22.30 million 
estimated revenue, 89 jobs projected, 10 national wide collaborations  

• Commercialisation Fund: 6 projects, $9.55 million committed (total), $3.7 million AMGC committed, $36.2 
million estimated revenue, 113 jobs projected, 28 national wide collaborations 

 
All projects approved in 2020-2021 are listed in the spreadsheet attached. 
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MEMBERSHIP 

AMGC membership is an ecosystem of like‑minded stakeholders 
from across Australia. It comprises manufacturers, research 
institutions and industry bodies. Each is committed to developing a 
more innovative and globally competitive manufacturing industry. 

Building a thriving community lifts the overall industry’s capability. 
Members are encouraged to share best practices, to collaborate and 
to champion each other’s success stories. The more the word 
spreads, the more manufacturers’ benefit from their participation 
and networking opportunities. 

AMGC’s approach is having a profound impact, generating a far-
reaching network. Membership grew to encompass 3,208 Australian 
businesses in 2020-2021—representing a 50% increase on the same 
time last year. 

 
 

 
 

 

COLLABORATION WITH GOVERNMENT ORGANISATIONS 

AMGC continued to collaborate across federal and state organisations in 2020-2021 to deliver a consistent approach to 
industry transformation. Agencies and organisations include: Entrepreneurs’ Programme; Innovative Manufacturing 
CRC (IMCRC); Ausindustry regional representatives; Austrade; Australian Space Agency; AustCyber; Export Finance 
Australia; CDIC; DMTC; CSIRO; State government office of industry; Regional Development Australia; and the Industry 
Capability Network. 

In addition, following the Federal Government’s announcement of the Modern Manufacturing Strategy, the 
Commercialisation Fund was established to support projects within the Government’s six National Manufacturing 
Priorities. These priorities are: Medical Products, Food and Beverage, Resources Technology and Critical Minerals 
Processing, Recycling and Clean Energy, Defence, and Space. In allocating this funding, AMGC worked extensively 
with various stakeholders, including the other Growth Centres and the CSIRO. 

 

COLLABORATION WITH INDUSTRY BODIES 

AMGC worked alongside a range of industry bodies, including: The Ai Group; AMTIL; Hunternet; Southern Strength; 
and Geelong Manufacturing Council. 

 

AMGC’s 3,000th Member NanoGel Set to Get Under Your Skin 

An Australian company founded by ex-CSIRO scientists joined the Advanced Manufacturing Growth Centre as its 
3,000th member. NanoGel’s current scientific team of five combine their many years of experience in various 
nanotechnology disciplines to manufacture skin-delivered products for pain relief, cancer treatment, and skin 
rejuvenation. Its founders are female research scientists who met at the Commonwealth Scientific and Industrial 
Research Organisation (CSIRO), and then began their company in late-2019. 

“We’re excited to have a company like NanoGel as our 3,000th member. What a fantastic example of what 
manufacturing can be: driven by brains and fueled by world-class Australian research and development. NanoGel is 
delivering new-to-world solutions with global relevance and with significant commercial potential,” said Dr Jens 
Goennemann, Managing Director, AMGC. 



11 

 

 

www.amgc.org.au ABN: 36 607 316 441 

AWARENESS 

AMGC presents key learnings from its research and projects to industry to build awareness around best practices that 
are accelerating manufacturing in Australia. These key learnings are presented through a comprehensive road show of 
events in participation with government agencies and industry bodies, the Manufacturing Academy, media relations, 
website and newsletters, social media, and other marketing collateral. 

EVENTS 

It is important to note that the COVID-19 pandemic impacted AMGC’s activities in this area. With travel and social 
distancing restrictions in place, for the first half of the financial year, AMGC mostly partnered with manufacturers and 
industry bodies to co-present and co-host events. The exceptions to this rule were Western Australia, South Australia 
and Queensland where AMGC’s State co-hosted various face to face events. AMGC state directors attended and 
participated in multiple events hosted by other agencies. 

Webinars 

AMCG hosted 20 webinars in 2020-2021, which attracted 1,483 registrants, highlights included: 

• Ten Ways to Succeed in Australian Manufacturing. A series of ten webinars was conducted from September 
to November 2020, each of which focused on a specific ‘way’. Over 35 industry experts delved into their own 
real-world experience to help other Australian manufacturers better understand how to compete on value—
rather than cost—and leverage international markets. 

• 7 Steps Across the Manufacturing Value Chain. Another series of 7 webinars was conducted from April to 
June 2021, each of which focused on one of the steps within the manufacturing value chain. Again, industry 
experts speakers delved into the importance of diversifying operations across the entire manufacturing value 
chain, from research and design, through to services sales—not just production. 

• Opportunities in Space for Australian Manufacturers. AMGC assembled a panel of space industry experts 
who will discuss Federal Government grant funding, detail the importance of an experienced space launch 
partner, and present real-world case studies on how an Australian companies are translating their skills and 
capabilities into the manufacture of components required for the space industry. 

• Leveraging the COVID-19 Manufacturers Response Register. AMGC hosted a webinar to outline the steps 
users can take to maximizing their profile and leverage the new functionality of the AMGC COVID-19 
Manufacturers Response Register. 

Understanding the Commercilisation Fund. AMGC hosted a webinar to go through in detail about the $30 million 
Commercilisation Fund and the six national manufacturing priorities.  

Face to face events 

AMGC co-hosted six face to face events in 2020-2021, which attracted 132 registrations. These events included: 

• How to build an additive manufacturing strategy for your business – Eight Mile Plains, QLD. 

• How to build an additive manufacturing strategy for your business – Henderson, WA. 
• How to build an additive manufacturing strategy for your business – Adelaide, SA. 

• How to build an IIoT strategy for your business – Kewdale, WA. 

• Understanding Government relations – Osborne Park, WA. 

• How to turn your practical experience into a profitable product – Adelaide, SA 

 
AMGC speaking opportunities at events 

AMGC state directors spoke and participated in various events for other agencies. These include AmCham, BDO, RSM, 
UTS, University of Wollongong, Siemens, EverEdge and multiple more. 
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MANUFACTURING ACADEMY 

At National Manufacturing Week in May 2019, AMGC launched the Manufacturing Academy. Designed to deliver 
exclusive insights on how to increase commercialisation and capitalise on innovation, the Manufacturing Academy 
offers industry over 500 pages of in-depth research, interviews with more than 20 Australian manufacturers, and over 
50 hours of video content, distilled into eight inspirational, informative modules. 

Australian manufacturers can delve into real-world examples and discover— from their peers—what has delivered 
successful commercialisation and innovation outcomes, why these processes work, and how to begin incorporating 
similar processes within their own business. 

In 2020-2021, AMGC developed new content for the Manufacturing Academy, which was then released in early August 
2021. Hosted by Dr Rosemary Barnes of the Engineering with Rosie YouTube Channel, Manufacturing with Rosie takes 
a look at the Modern Manufacturing Strategy and each of the six National Manufacturing Priorities. 

As at 30 June 2021, the Manufacturing Academy had received over 1407 enrolments, from 849unique users.  
 

MEDIA RELATIONS 

In 2020-2021, as a direct result of AMGC comment or media activity, AMGC achieved: 
• 700 media mentions (excludes social) (compared to ~600 in 2019-2020) 

• 5.2 million readers (compared to 8.6 million in 2019-2020) 

• $8.5 million in coverage generated (compared to $10 million in 2019-2020) 
 
AMGC also facilitated numerous media opportunities on behalf of the Hon Karen Andrews MP, Minister for Industry, 
Science and Technology, and the broader manufacturing industry to assist with highlighting industry successes.  
Highlights from the past year include: 
 

 Ten Ways to succeed in Australian Manufacturing Report coverage - 
https://www.manmonthly.com.au/news/amgc-outlines-10-ways-australian-manufacturers-succeed/Launch of 
$30 Million Commercialisation Fund - https://www.afr.com/politics/federal/new-30m-boost-to-manufacturing-
commercialisation-20210310-p579g3 

 Women in STEM focus with Industry Minister Karen Andrews - 
https://www.industryupdate.com.au/article/leading-women-speaking-out-women-and-girls-enter-
manufacturing-careers 

 AMGC funding to assist with ‘smart factory’ rollout in South Australia - 
https://www.adelaidenow.com.au/business/redarcs-20m-investment-to-follow-amgcfunded-smart-factory-
rollout/news-story/cdec86cedf28c526c4390ce6e545b795?btr=19dd05ade82ed58fb9691a86d55f507d 

 AMGC co-funding building soverign capability in rocketry - 
https://www.couriermail.com.au/news/queensland/qld-politics/qld-company-creates-first-ever-made-in-
australia-rocket-fuel/news-
story/7df448a8686522cde0807a78c377d510?btr=077bf3f398aa608d9f3445c6e1fb0be1 

 Australia needs to lift the complexity of the goods we make - https://www.4bc.com.au/podcast/australia-needs-
to-make-complex-goods-that-can-be-exported/ 

 AMGS 2020 Projects Report and results from AMGC managed co-investment - 
https://www.afr.com/companies/manufacturing/picking-winners-in-manufacturing-not-always-a-losing-
strategy-20201215-p56nkeAMGC COVID Manufacturers Response Register open to international buyers - 
http://www.mediaportal.com/mp/playnow.aspx?u=153065&p=-
2030415549&key=1781305711046161195702031411239181238228239  

 Prime Minister Morrison attends the ground breaking ceremony of Energy Rennaisance via AMGC funding - 
https://app.mediaportal.com/#/monitor/media-coverage/view-
original?url=https%3A~2F~2Freadnow.isentia.com~2Freader.aspx%3Fa%3D1430062811%26i%3D255e9%26d
%3D20211213%26h%3De229b1b34b5bd7ccb8d6712bee2916e0 

 Prefab innovation hub - https://www.aumanufacturing.com.au/2-million-of-federal-funding-announced-for-
new-prefab-hub 

 

https://www.manufacturingacademy.org.au/
https://www.youtube.com/c/EngineeringwithRosie/featured
https://www.industry.gov.au/news/modern-manufacturing-initiative-and-national-manufacturing-priorities-announced
https://app.mediaportal.com/#/monitor/media-coverage/view-original?url=https%3A~2F~2Freadnow.isentia.com~2Freader.aspx%3Fa%3D1430062811%26i%3D255e9%26d%3D20211213%26h%3De229b1b34b5bd7ccb8d6712bee2916e0
https://app.mediaportal.com/#/monitor/media-coverage/view-original?url=https%3A~2F~2Freadnow.isentia.com~2Freader.aspx%3Fa%3D1430062811%26i%3D255e9%26d%3D20211213%26h%3De229b1b34b5bd7ccb8d6712bee2916e0
https://app.mediaportal.com/#/monitor/media-coverage/view-original?url=https%3A~2F~2Freadnow.isentia.com~2Freader.aspx%3Fa%3D1430062811%26i%3D255e9%26d%3D20211213%26h%3De229b1b34b5bd7ccb8d6712bee2916e0
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WEBSITE AND NEWSLETTER 

AMGC’s website  (https://www.amgc.org.au) gained traction during the 2020-20201 reporting period: 

 87,877 visitors (up from 75,230 in 2019-2020; 20,818 in 2018-2019; and 13,149 in 2017-2018) 
 122,390 sessions (up from 106,837 in 2019-2020; 34,322 in 2018-2019; and 20,775 in 2017-2018) 
 264,306 page views (down from 267,999 in 2019-2020;up from 113,080 in 2018-2019; and 55,876 in 2017-2018) 

 
AMGC’s monthly newsletter Industry Edge, also gained traction:  

 7,837 people received Industry Edge by June 2021 (up from 6,021 in 2019-2020; 2,829 in 2018-2019) 
 2,032people open the newsletter on average, per month (up from 1,378 in 2019-2020; 824 in 2018-2019) 
 355people click on links in the newsletter on average, per month (up from 339 in 2019-2020; 202 in 2018-2019) 

 

SOCIAL MEDIA 

AMGC’s social media engagement also increased significantly in 2020-2021: 
 Twitter:  

o 1,312 followers (up from in 1,080 2019-2020; 801 in 2018-2019) 
o 176,071 impressions (up from 378,200 in 2019-2020; 290,500 in 2018-2019) 
o 603 likes (up from 587 in 2019-2020; 773 in 2018-2019) 
o 367 retweets (up from 320 in 2019-2020; 426 in 2018-2019) 
o 429 link clicks (up from 362 in 2019-2020; 311 in 2018-2019) 

 LinkedIn:  
o 4200 followers (up from 2,235 in 2019-2020; 971 in 2018-2019 
o 14500 page views (up from 7,500 in 2019-2020; 1,805 in 2018-2019) 

 YouTube: 
o 88 subscribers (up from 53 in 2019-2020; 44 in 2018-2019) 
o 3,400 video views (up from 2,300 in 2019-2020; 6,427 in 2018-2019) 

 
 
 

  

https://www.amgc.org.au/
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IMPACT 

A consistent and comprehensive approach is needed to transform the Australian manufacturing industry. It must be 
done over an extended period of time to build momentum and to gain widespread support. AMGC’s initiatives are the 
spark to ignite a cultural shift, however, it requires government commitment over the long term. This step is referred 
to as Impact.  

AMGC’s approach is to lift manufacturers’ awareness, build complex capability nationally, and to reinforce best 
practices. AMGC’s co-funded projects deliver high-value jobs and revenue growth to the Australian economy. Impact 
is the culmination of AMGC’s efforts of Direction, Demonstration and Awareness.  

AMGC facilitates over 2,000+ connections among over 850+ organisations per year. In addition, AMGC State Directors 
supported 900+ organisations through 1:1 and group meetings. Providing over 2,256 hours of industry advice and 
expertise per year. 
 

AMGC NETWORK  

AMGC Network visually demonstrates how companies engage through AMGC membership, projects, Manufacturing 
Academy, events, and other connections. Industry consultations by AMGC provide advice and support on a wide range 
of topics including, business models, pivot ability, supply chain connections, leadership, and mental wellbeing.  

On average, 83% of event participants reported making approximately 1 to 5 connections because of the event. 8% of 
event participants reported making approximately 6 to 10 connections because of the event.   
 
  

 

 

 

 

 

 

 

 

 

Standing Committees 

AMGC regularly appears at public hearings in relation to government inquiries. For example, in August 2020, Jens 
Goennemann (AMGC’s Managing Director) appeared before the Australian Parliament’s Joint Standing Committee on 
Trade and Investment Growth Inquiry into diversifying Australia’s trade and investment profile. This inquiry included a 
focus on new and rapidly growing areas of export, including advanced manufacturing.  

 

 



15 

 

 

www.amgc.org.au ABN: 36 607 316 441 

PROGRESS AGAINST KEY PERFORMANCE INDICATORS 

Progress Against AMGC Initiatives 2020-2021 

Initiative Description  KPI Status 

Projects 

Industry led projects are the visible and tangible 
output of the Sector Competitiveness Plan and 
exemplify Advanced Characteristics in the 
manufacturing industry.  

AMGC projects are geographically dispersed and 
reflective of industry output by state and territory. 

Deliver  
industry led 
projects under 
contract, or 
completed, by 
30 June 2021 

Achieved 89 
projects were in 
progress at 30 
June 2021 

Membership  

AMGC Membership experience includes a range of 
activities and events designed to stimulate 
transformational change and collaboration across 
industry and realise the SCP findings. 

Up to 3,000 AMGC 
members by 30 
June 2021 

Achieved 3208 
members  
 

Manufacturing 
Academy 

AMGC aims to deliver industry wide impact by 
increasing the number of manufacturers that have 
access to its respected research.   

The Manufacturing Academy (an online portal that 
enabled companies to gain direct access to 
information, learning modules and case studies) was 
launched in May 2019. 

100 companies 
registered and 
completed training 
by 31 December 
2019 

Achieved; 517 
Unique Users 
and 955 
Enrolments 

Communications  

AMGC communications will continue its broad reach 
industry impact through a variety of channels: 

• Online (website, EDM) 

• Traditional media (print, broadcast)  

• Social media (Twitter, LinkedIn, Facebook – 
DIIS) 

• Events impacted by COVID-19, many 
traditional face/face meetings rescheduled 
to virtual  

Increased 
impressions of 
AMGC website by 
5% per quarter 

Increased followers 
on social media by 
10 per month  

Reached 300+ 
manufacturers by 
30 June 2021 – 
adjusted due to 
COVID-19 

 

 
Achieved 
 
 
 
Achieved on 
LinkedIn and 
Twitter 
 
Achieved 
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BUDGET 

The budget spend is according and in line with AMGC’s FY2021-22 Business Plan. 

 

FINANCIAL REPORTS 

STATEMENT OF FUNDS 

Audited Financial Statements for the 2020-2021 financial year are sent to Department of Industry, Science, Energy and 
Resources in separate correspondence.  
 
       

GROWTH CENTRE MEMBER CONTRIBUTIONS 

In the 2020-2021 financial year, AMGC did not receive any Member Contributions. As such, a statement of the funds 
received and spent is not required, nor attached.   

 

OTHER PARTICIPANT CONTRIBUTIONS 

 In the 2020-2021 financial year, AMGC did not receive any Other Participant Contributions. As such, a statement of 
the funds received and spent is not required, nor attached.   

 

DETAILS OF SHORTFALLS 

There are no revenue shortfalls greater than or equal to 20 percent in the Growth Centre Members Contributions and 
Other Participant Contributions. As such, the amount and value, reason, remedial action, and impact of said shortfalls 
are not required, nor attached. 
 

ACCOUNT BALANCE  

AMGC’s account balance is available via the audited Financial Statements for the 2020-2021 financial year, as attached 
above. 
 
 

RISKS AND IMPEDIMENTS 

There were no risk or impediments experienced during the reporting period that have impacted the AMGC on achieving 
its outputs or its ability to achieve expected outcomes.  
 

SUBMISSION 

I declare this is an accurate account of the AMGC activities over the period of 1 July 2020 to 30 June 2021. 
 

 
 
Dr Jens Goennemann 
Managing Director 
Advanced Manufacturing Growth Centre Ltd 
 


