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OVERVIEW 

The Advanced Manufacturing Growth Centre ambitiously drove industry engagement during FY2021-2022 despite 
border closers and illness due to Covid-19.  

Manufacturing companies continued to feel the impact from supply chain constraints, and finding and retaining staff 
rose to be the significant driver of concern for manufacturers. Access to capital remains a chief motivator for 
manufacturers to assist with expanding operations and scaling internationally. Limited funding options and a lack of 
new project co-investment has put a handbrake on further developments, except in the Northern Territory where 
AMGC has engaged in a five-year contract to grow its local manufacturing ecosystem.  

AMGC delivered valuable research to the market and to (then) DISER. This includes an updated Manufacturing 
Competitiveness Plan, Perceptions and Participation Report, Prefab Innovation Working Group Reports, and early 
submissions on a Workforce Plan.  

AMGC successfully completed all three project rounds comprising close to $50 million of co-investment with 
outstanding results for industry outcomes. Collaboration with research institutions is paramount in each project, and 
AMGC’s project funding is one of a few funding programs that mandates commercial outcomes from universities and 
TAFE engagement. Results from over 30 finalised projects are documented and show an average return on investment 
of 9:1. 

Media and communications’ activities shared positive news stories of manufacturing successes. AMGC’s LinkedIn is 
followed by almost 6,000 subscribers, and the membership base continues to grow by over 20 per cent.   

Financial Year 2021-2022 marked a transition year for the Advanced Manufacturing Growth Centre. AMGC transferred 
ownership into private hands during its 9 June Board Meeting marking the Centre independent from the 
Commonwealth.  

 

AMGC’S PURPOSE AND APPROACH  

The purpose of AMGC is to transform Australian manufacturing to be globally more competitive. AMGC endeavours to 
lift Australia’s ranking in the Economic Complexity Index (ECI) and help the country to shift from lucky to smart through 
manufacturing of more complex goods.  
 
To achieve this purpose, AMGC’s approach in 2021-2022 was guided by its long-standing four key principles: 
 

1. Direction: AMGC delivers respected, in-depth research communicating how companies can take concrete 
steps to mitigate market volatility and become an advanced manufacturer.  

2. Demonstration: Based on the foundations of its research, AMGC’s projects illustrate best practices on how to 
accelerate manufacturing complexity in Australia. AMGC currently has over 140 projects under management. 

3. Awareness: AMGC shares key learnings from its research, projects and other activities to its 3,841 
membership base through communication channels such as face-to-face events, networking opportunities, 
media, newsletters, social media, and our digital Manufacturing Academy, paving the way for other 
companies and research institutions to model these practices.  

4. Impact: AMGC methodically tracks and measures outcomes from its projects and other activities to further 
inform and benchmark against its research. This integrated approach will continue to make a profound 
impact, generating a far-reaching network of resilient, export-focused Australian manufacturers. 

 

  

https://www.amgc.org.au/resources/
https://www.amgc.org.au/projects/
https://www.amgc.org.au/events/
https://www.manufacturingacademy.org.au/
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ADVANCED MANUFACTURING GROWTH CENTRE LIMITED:  
ANNUAL REPORT 2021-2022 

Please find following the Advanced Manufacturing Growth Centre Limited’s Annual Report for the period of 1 July 2021 
to 30 June 2022.  
 

AMGC’S BOARD, MANAGEMENT AND ORGANISATION STRUCTURE 

The AMGC operates via a lean management and organisational structure, as outlined below. For further details, please 
visit: https://www.amgc.org.au/our-purpose/leadership/ 

 

AMGC Board of Directors 

Name Position 

Paul Cooper Chairman 

Richard Palmer Independent Board Member 

Kelly Godeau Executive Board Member 

Dr Jens Goennemann Managing Director 

Sarah Boase Company Secretary 

 

AMGC Team 

Name Position 

Jayne Ashton Senior Project Analyst 

Tyson Bowen Manager PR and Communications 

Angela Doyle State Director Western Australia 

Tim Gibson Director Membership and Operations  

Kelly Godeau Director Corporate Affairs 

Michael Grogan State Director Victoria, Tasmania  
National Director Skills and Training 

Ellen McGarrity Communications and Membership Associate 

Katie O’Connell Director Research 

Mark Peters State Director Queensland  
Federal Director Projects 

Charmaine Phillips Director Northern Territory 

Michael Sharpe National Director Industry 

Emilia Shelston Communications Coordinator 

 

AMGC Subcontractors 

Name Services Delivered 

Editor Group Writing, proofreading and editing  

Enspira Financial Group Accounting and financial advice 

The Other Dimension  Website development 

Impress Design Graphic design 

Brent Balinski Copywriting 

Robert Holtsbaum Legal advice 

Wordly Copywriting 

 
  

https://www.amgc.org.au/our-purpose/leadership/
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IMPACT OF THE COVID-19 PANDEMIC AND AMGC’S RESPONSE 

The COVID-19 pandemic continued to impact AMGC delivering its activities and Australian manufacturers alike in 
2021-2022. For much of the first six months of the financial year, lockdowns, border closures, and other restrictions 
remained in place.  

Global supply chains continued to be severely disrupted with access to raw materials and reliable shipments limited. 
Access to professional staff and early school leavers with qualifications became a heightened concerned for 
manufacturers. The job market tightened and skill shortages quickly rose as the leading detriment to Australian 
businesses, across the country and especially in the regions. AMGC stepped in to support manufacturers where 
possible through introductions and networking with universities and TAFE for a supply of interns. Plus, facilitate 
connections with technology companies for faster adoption of technology to drive greater efficiencies. 

As the pandemic played out during the 2021-2022 financial year, AMGC continued to support Australian 
manufacturers by following through with project co-investment and activities designed to support Australian 
manufacturers during these unprecedented circumstances.  

AMCG’s activities were impacted with in-person events, meetings, and site visits curtailed in the first half of the year, 
and only slowly returning to ‘normal’ in the second half. 

 

AMGC MANUFACTURER RESPONSE REGISTER 

Launched in March 2020, AMGC’s COVID-19 Manufacturer Response Register is an online platform that enables 
Australian manufacturers and individuals to register their interest and core competencies in support of the national 
response to COVID-19.  

As part of AMGC’s transition to an independent and self-sustaining organisation, a key development this financial year 
was the planning to expand the register to become a fully functional member connection platform. This online tool is 
intended to allow manufacturers to collaborate on any type of product, project or information—not solely COVID-
19.The platform is slated to launch a scaled version in Fiscal Year 2023.  

 

TRANSITION OF AMGC TO BE INDEPENDENT OF THE 
COMMONWEALTH 

Financial Year 2021-2022 marked the transition year for AMGC to be independent of the Commonwealth. 

AMGC successfully transitioned into private ownership on Thursday 9 June 2022.  

In consultation and with support from the then Department of Industry, Science, Energy and Resource (DISER), AMGC 
undertook the legal and governance steps to become a private entity. The following actions were resolved at AMGC’s 
Board meeting on 9 June 2022: 

▪ Paul Cooper resigned as chair appointed by the Minister, however, remained a director of AMGC board. 
▪ Kelly Godeau took the chair of AMGC. 
▪ Paul Cooper was nominated as Executive Chair by AMGC board.  
▪ Paul Cooper resigned membership held on behalf of the Commonwealth. 
▪ Two new memberships were issued to Paul Cooper and Jens Goennemann (titles: co-founders) 
▪ The amended constitution was adopted. 
▪ With effect from 9 June 2022, AMGC operates independent of the Commonwealth. 

AMGC will report quarterly on its progress toward self-sufficiency until 30 June 2024. Activities will include Federal 
engagement through delivery of research and programs. In addition, AMGC has formalised a partnership with 
Northern Territory Government to advance manufacturing in the top end. It is a five-year contract and includes the 
hiring of a Territory Director, Charmaine Phillips; a project pipeline for co-investment of $7.5 million, and a 
communications and marketing program to build the ecosystem.  

 

https://www.amgc.org.au/covid-19-manufacturer-response/
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DIRECTION 

During the 2021-2022 financial year, AMGC continued to research key economic and market indicators relating to the 
overall manufacturing landscape, its competitiveness, and resilience. Key reports produced by AMGC this year were: 

• Perceptions of Australian Manufacturing 2021 

• Manufacturing Competitiveness Plan 2022 

• Prefab Innovation Hub Reports  

• Workforce Strategy (Skills and Occupations) 
 

PERCEPTIONS OF AUSTRALIAN MANUFACTURING 

AMGC released its second Perceptions of Australian Manufacturing on 10 September 2021. This is AMGC’s second 
report tracing the publics’ perceptions of manufacturing over a four year period.  

Comparing data collected in early 2019, before the COVID-19 pandemic, to today, AMGC has contrasted the 
awareness and attitudes toward local manufacturing showing that support is higher compared to pre-pandemic times. 

The research has evidenced that manufacturing is highly regarded by the public, viewed as vital to the nation’s 
economy, and is critical to maintaining high living standards.  

In addition, the report highlights the lack of clear communication and marketing on what manufacturing means and 
how it has transformed over the past decade. The industry is still viewed as mostly male dominated and engages the 
use of heavy machinery. This outdated perception influences young school leavers as they choose careers that best 
suit skills for the 21st century causing a self-fulfilling prophecy that the industry is not vibrant nor advanced, and does 
not attract enough school leavers.   

Recommendations are provided on how to improve public perceptions and particularly in segments of 
underrepresented groups, such as, women, indigenous, and physically challenged.  

 

MANUFACTURING COMPETITIVENESS PLAN 2022 

Released in March 2022, AMGC’s Manufacturing Competitiveness Plan 2022 provides a fresh update of Australia’s 
manufacturing landscape and where opportunities lie to boost companies’ global competitiveness. It included specific 
actions for industry and government, and identified knowledge priorities that help inform companies and the research 
community on business improvement and R&D efforts. The 2022 Manufacturing Competitiveness Plan contained 
updates from the foundational Sector Competitiveness Plan published in 2017.  

 

PREFAB INNOVATION HUB REPORTS  

The Prefab Innovation Hub was announced on 16 June 2019 to support Australia’s manufacturing and building and 
construction industries. It is expected that the new program will support work on a wide range of buildings, including 
tiny houses, larger homes and offices and strengthen Australia’s position in the global prefabricated building market.  
 
AMGC published reports on its six workstreams: 
1. Roadmap for Smart Prefab and Industry 4.0 for the Building Industry 
2. Prefab Housing Solutions for Bushfire and Disaster Relief 
3. Accreditation and Compliance for Prefab Systems and Products 
4. Regulatory Barriers for Prefab and Modular Construction in Australia 
5. Innovate Prefabrication Building Designs, Manufacturing Methods, Assembly, and Supply Chains (DfMA) 
6. Prefab Funding and Financing Innovation 
 
Due to Covid-19 restraints on face-face meetings, travel, and industry consultations, the final report with conclusions 
has been delayed until 30 June 2023.  
 

https://www.amgc.org.au/wp-content/uploads/2021/09/AMGC-Public-Perceptions-Report-2021.pdf
https://www.amgc.org.au/wp-content/uploads/2022/04/AMGC-Manufacturing-Competitiveness-Plan_2022.pdf
https://www.amgc.org.au/pre-fab-innovation-hub/
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WORKFORCE STRATEGY (SKILLS AND OCCUPATIONS) 

The then Department of Industry, Science, Energy and Resources (DISER) commissioned AMGC to undertake a 
significant body of research to analyse Australian manufacturing workforce. 

The report is expected to outline the pace of Australia’s manufacturing industry’s transformation, its economic 
contribution, key challenges, and recommendations on how to resolve many structural problems across workforce 
retention and attraction.  

The final report will be delivered on 21 October 2022, however, early submissions contain: 

▪ Update on workforce composition 
▪ Current demand for workforce and skill needs 
▪ Future skill priorities 
▪ Barriers to growing the workforce  
▪ Perceptions and participation  
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DEMONSTRATION 

AMGC translates its vision through co-funded industry projects and a thriving membership base. This step is referred 
to as Demonstration. It encompasses the Centre’s investment strategy into bringing innovative projects toward 
commercialisation and creating an ecosystem of like-minded stakeholders across Australia. 

 

PROJECTS 

AMGC co-funds projects to commercialise innovation. In this way, approved projects demonstrate how to enhance 
Australia’s competitiveness landscape and to set the direction for industry across the country. 

AMGC projects strive to encourage deeper collaboration between industry and research partners for commercial 
outcomes, as well as increase connections into global supply chains, promote the development of advanced skills and 
jobs, and foster best practice and resiliency. 

AMGC currently has over 140 projects under management, with three of its four funds fully allocated and delivering 
strong return on investment. 

 

AMGC Project Funds as at 30 June 2022 

Name Total Funding Funds Allocated Number of Projects 

Initial Project Fund $15.6 million $15.6 million 66 

Advanced Manufacturing Early Stage 
Research Fund (AMESRF) 

$4 million $4 million 18 

Commercialisation Fund $30 million $30 million 56 

Northern Territory Advanced Manufacturing 
Ecosystem (AME) Fund 

$7.5 million $664,102 3 

TOTAL: $57.1 million  $22.67 million 141 

 

In 2021-22, AMGC fulfilled its commitment and has fully exhausted all three of its project funding streams. It has 
allocated $49.6 million in Federal funding to over 140 projects. The combined funds are expected to deliver $1.62 
billion in additional revenue and create 4,288 new jobs. 

Of the 141 projects, 31 are now complete with the following outcomes recorded: 

• $7.15 million in Federal co-investment 

• $20.26 million in matched industry investment 

• $52 million in export revenue 

• $33 million increase in R&D expenditure  

• 430 jobs were created or upskilled 

• 168 per cent in ROI 
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In addition, manufacturers reported improvement across the Smiley Curve.  
 

 
 
 
 
 

MEMBERSHIP 

AMGC industry membership program continues to attract 
like‑minded stakeholders from across Australia. It comprises 
manufacturers, research institutions, and industry bodies. Each is 
committed to developing a more innovative and globally 
competitive manufacturing industry. 

Membership grew to encompass 3,841 Australian businesses in 
2021-2022. Representing a growth of 19.9 per cent from the same 
time last year. 

Looking forward, AMGC plans to launch a formal membership 
program with a tiered membership model. Free membership will 
remain, however, there will be a Member Plus program and AMGC 
will launch its Councils roundtables. 
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COLLABORATION WITH GOVERNMENT ORGANISATIONS 

AMGC continued to collaborate across federal and state organisations in 2021-2022 to deliver a consistent approach to 
industry transformation. Agencies and organisations include: Entrepreneurs’ Programme; Innovative Manufacturing 
CRC (IMCRC); Ausindustry regional representatives; Austrade; Australian Space Agency; AustCyber; Export Finance 
Australia; CDIC; DMTC; CSIRO; State government offices of industry; Regional Development Australia; and the 
Industry Capability Network. 

COLLABORATION WITH INDUSTRY BODIES 

AMGC worked alongside a range of industry bodies, including: The Ai Group; AMTIL; Hunternet; Southern Strength; 
and Geelong Manufacturing Council. 
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AWARENESS 

AMGC presents key learnings from its research and projects to industry to build awareness around best practices that 
are accelerating manufacturing in Australia. These key learnings are presented through a comprehensive road show of 
events in participation with government agencies and industry bodies, the Manufacturing Academy, media relations, 
website and newsletters, social media, and other marketing collateral. 

EVENTS 

It is important to note that the COVID-19 pandemic impacted AMGC’s activities in this area. With travel and social 
distancing restrictions in place for the first half of the financial year, AMGC mostly partnered with manufacturers and 
industry bodies to co-present and co-host events. AMGC attended and participated in multiple events hosted by other 
agencies and organisations, and was invited to deliver a keynote address at various events. 

Engagements  

AMGC hosted or co-hosted 70 events in 2021-2022, which attracted 1,250 registrations. These events included: 

• Industry engagement in all major capital cities and regional locations 

• Increased events in Northern Territory to reflect new engagement with Northern Territory Government 

• Collaboration with State and Territory Governments for various workshops and events  

• Participation in international delegations introducing Australian manufacturers to potential export opportunities 

• Bringing industry to University events to forge tighter collaboration 

• Various keynotes at industry events 

Australian Manufacturing Week 
With the theme Where Technology Meets Innovation, the inaugural Australian Manufacturing Week (AMW) took place 
at the International Convention Centre (ICC) in Sydney from 7 to 10 June 2022. Sponsored by AMGC, the Australian 
Manufacturers Pavilion at AMW showcased the capabilities of Australia’s advanced manufacturing industry. It 
celebrated some of Australia’s most accomplished manufacturers, toolmakers and engineering firms. Just some of the 
exhibitors included Marand, AW Bell and Sutton Tools. AMGC also hosted a salon at AMW, featuring sessions on 
transformation, and Kelly Godeau (Chief Operating Officer, AMGC) delivered a keynote address. 

Hannover Messe 

AMGC’s Chairman, Paul Cooper, and Managing Director, Jens Goennemann attended Hannover Messe in Germany in 
June 2022. Hannover Messe is the leading knowledge and networking platform for the manufacturing, energy and 
logistics industries.  

AMGC Speaking Opportunities at Events 

AMGC state directors spoke and participated in various events for other agencies. These included the New South 
Wales Western Parklands City Authority, AmCham, BDO, RSM, UTS, University of Wollongong, Siemens. 

 

MANUFACTURING ACADEMY 

AMGC’s Manufacturing Academy is designed to deliver exclusive insights on how to increase commercialisation and 
capitalise on innovation. It offers industry over 500 pages of in-depth research, interviews with more than 20 
Australian manufacturers, and over 50 hours of video content, distilled into eight inspirational, informative modules. 

In 2021-2022, AMGC continued to invest in the Manufacturing Academy, and developed new content for the platform.  

As at 30 June 2022, the Manufacturing Academy had registered 1067 companies with 1994 enrolments.  

 

  

https://www.manufacturingacademy.org.au/
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MEDIA RELATIONS 

In 2021-2022, as a direct result of AMGC comment or media activity, AMGC achieved: 

• 14 media releases issued  

• 790 media mentions (excludes social) (compared to 700 in 2020-2021) 

• 3.5 million readers (compared to 5 million in 2020-2021) 

• $7.1 million in coverage generated (compared to $8 million in 2020-2021) 
 

During this period, AMGC managed and facilitated a range of project milestone announcements. Overall, media 
volume increased; however, coverage value decreased due to competitive media cycle with federal election in the last 
quarter of the financial year. 

AMGC actively refrained from commentary regarding refunding and the impending release of the ACIL Allen Report. 

Highlights from the past year include: 

VERTON PROJECT - https://www.aumanufacturing.com.au/verton-to-test-innovative-lifting-for-strong-winds 
COMMERCIALISATION FUND TRANCHE 2/3  

o https://www.pv-magazine-australia.com/2021/07/20/australias-first-lithium-ion-battery-
manufacturing-facility-attracts-additional-federal-funding/ 
o https://www.plasticstoday.com/automotive-and-mobility/lockheed-martin-turns-aussie-liquid-
hydrogen-storage-and-transport 
o https://www.crn.com.au/news/perths-zella-dc-scores-govt-grant-to-fund-development-of-new-
micro-data-centre-tech-567649 
o https://www.trailermag.com.au/omni-tanker-to-develop-cryogenic-liquid-fuel-tanks/ 

- COMMERCIALISATION FUND TRANCHE 4/5 
o https://www.foodanddrinkbusiness.com.au/news/amgc-announces-next-round-of-30m-fund 
o https://business.carsales.com.au/leisure_and_industry/australian-electric-motorcycle-concept-
secures-seven-figure-funding/ 
o https://www.australianmining.com.au/news/nexxis-gets-funding-boost-for-magneto-robot/ 
o https://www.australianageingagenda.com.au/technology/sleeptite-receives-funding-to-
commercialise-remi/ 
o https://www.foodprocessing.com.au/content/business-solutions/news/tasmanian-seaweed-
company-aims-to-reduce-livestock-emissions-1459889970 

HELIMODS PROJECT - https://australianaviation.com.au/2021/11/helimods-updates-design-and-manufacturing-
processes/ 
SKILLS AND JOBS IN MANUFACTURING – Channel 7 News 
https://www.linkedin.com/feed/update/urn:li:activity:6933219924450426880 
COMMERCIALISATION FUND TRANCHE 6/7/8 

o 10 News - https://www.linkedin.com/feed/update/urn:li:activity:6960491480738148352 
o https://www.drive.com.au/news/australian-military-vehicles-to-adopt-locally-developed-emissions-
technology/ 
o https://www.defenceconnect.com.au/key-enablers/9434-black-sky-aerospace-secures-funding-for-
sovereign-space-missile-endeavour 
o https://www.businessnewsaustralia.com/articles/enviro-tech-company-samsara-eco-bags--6-
million-to-open-recycling-factory.html 
o Channel 7: https://www.facebook.com/664connectmedia/videos/needle-free-covid-19-vaccine-
developed-vaxxas/335909951889994/ 

AUSTRALIAN MANUFACTURING POTENTIAL – Sky News (@ 33min)  https://www.skynews.com.au/opinion/ross-
greenwood/business-weekend-sunday-8-may/video/da8d7d1b85a872bc1c65a5adcaf87e80 
SAVIC FEATURE - https://readnow.isentia.com/Temp/175362-568433/1592943113_20230226.pdf 
AUSTRALIAN MANUFACTURERS CALLED TO HELP DEVELOP EV - https://readnow.isentia.com/Temp/175362-
755314/1593402222_20230227.pdf 
WOMEN IN MANUFACTURING - https://www.australianmanufacturing.com.au/leading-women-in-australian-
manufacturing/ 

https://www.aumanufacturing.com.au/verton-to-test-innovative-lifting-for-strong-winds
https://www.pv-magazine-australia.com/2021/07/20/australias-first-lithium-ion-battery-manufacturing-facility-attracts-additional-federal-funding/
https://www.pv-magazine-australia.com/2021/07/20/australias-first-lithium-ion-battery-manufacturing-facility-attracts-additional-federal-funding/
https://www.plasticstoday.com/automotive-and-mobility/lockheed-martin-turns-aussie-liquid-hydrogen-storage-and-transport
https://www.plasticstoday.com/automotive-and-mobility/lockheed-martin-turns-aussie-liquid-hydrogen-storage-and-transport
https://www.crn.com.au/news/perths-zella-dc-scores-govt-grant-to-fund-development-of-new-micro-data-centre-tech-567649
https://www.crn.com.au/news/perths-zella-dc-scores-govt-grant-to-fund-development-of-new-micro-data-centre-tech-567649
https://www.trailermag.com.au/omni-tanker-to-develop-cryogenic-liquid-fuel-tanks/
https://www.foodanddrinkbusiness.com.au/news/amgc-announces-next-round-of-30m-fund
https://business.carsales.com.au/leisure_and_industry/australian-electric-motorcycle-concept-secures-seven-figure-funding/
https://business.carsales.com.au/leisure_and_industry/australian-electric-motorcycle-concept-secures-seven-figure-funding/
https://www.australianmining.com.au/news/nexxis-gets-funding-boost-for-magneto-robot/
https://www.australianageingagenda.com.au/technology/sleeptite-receives-funding-to-commercialise-remi/
https://www.australianageingagenda.com.au/technology/sleeptite-receives-funding-to-commercialise-remi/
https://www.foodprocessing.com.au/content/business-solutions/news/tasmanian-seaweed-company-aims-to-reduce-livestock-emissions-1459889970
https://www.foodprocessing.com.au/content/business-solutions/news/tasmanian-seaweed-company-aims-to-reduce-livestock-emissions-1459889970
https://australianaviation.com.au/2021/11/helimods-updates-design-and-manufacturing-processes/
https://australianaviation.com.au/2021/11/helimods-updates-design-and-manufacturing-processes/
https://www.linkedin.com/feed/update/urn:li:activity:6933219924450426880
https://www.linkedin.com/feed/update/urn:li:activity:6960491480738148352
https://www.drive.com.au/news/australian-military-vehicles-to-adopt-locally-developed-emissions-technology/
https://www.drive.com.au/news/australian-military-vehicles-to-adopt-locally-developed-emissions-technology/
https://www.defenceconnect.com.au/key-enablers/9434-black-sky-aerospace-secures-funding-for-sovereign-space-missile-endeavour
https://www.defenceconnect.com.au/key-enablers/9434-black-sky-aerospace-secures-funding-for-sovereign-space-missile-endeavour
https://www.businessnewsaustralia.com/articles/enviro-tech-company-samsara-eco-bags--6-million-to-open-recycling-factory.html
https://www.businessnewsaustralia.com/articles/enviro-tech-company-samsara-eco-bags--6-million-to-open-recycling-factory.html
https://www.facebook.com/664connectmedia/videos/needle-free-covid-19-vaccine-developed-vaxxas/335909951889994/
https://www.facebook.com/664connectmedia/videos/needle-free-covid-19-vaccine-developed-vaxxas/335909951889994/
https://www.skynews.com.au/opinion/ross-greenwood/business-weekend-sunday-8-may/video/da8d7d1b85a872bc1c65a5adcaf87e80
https://www.skynews.com.au/opinion/ross-greenwood/business-weekend-sunday-8-may/video/da8d7d1b85a872bc1c65a5adcaf87e80
https://readnow.isentia.com/Temp/175362-568433/1592943113_20230226.pdf
https://readnow.isentia.com/Temp/175362-755314/1593402222_20230227.pdf
https://readnow.isentia.com/Temp/175362-755314/1593402222_20230227.pdf
https://www.australianmanufacturing.com.au/leading-women-in-australian-manufacturing/
https://www.australianmanufacturing.com.au/leading-women-in-australian-manufacturing/
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AMGC SUPPORTS 3D PRINTED CADAVERS – 9 News - https://m.facebook.com/fusetec.com.au/videos/thank-you-
to-9-news-adelaide-for-highlighting-an-optimistic-future-in-australian/429856745574948/ 
AMGC BACKED LAVO HITS $1B ORDER MARK - https://readnow.isentia.com/Temp/175362-
803860/1674490160_20230723.pdf 

 

WEBSITE AND NEWSLETTER 

AMGC’s website  (https://www.amgc.org.au)  

 82,511 visitors  
 108,269 sessions  
 203,838 page views  

AMGC’s monthly newsletter Industry Edge, also gained traction: 

 8,322 people received Industry Edge by June 2022 
 2,282 people open the newsletter on average, per month  
 444 people click on links in the newsletter on average, per month 

 

SOCIAL MEDIA 

AMGC’s social media engagement also increased in 2021-2022: 
 
Twitter:  

 1,364 followers  
 46,421 tweet impressions 
 450 likes 
 119 retweets  
 173 link clicks  

LinkedIn:  

 5,963 followers  
 13,207 page views  

YouTube: 

 105 subscribers  
 4,700 views  

 
 

IMPACT 

A consistent approach is needed to transform the Australian manufacturing industry. It must be done over an 
extended period of time to build momentum and to gain widespread support. AMGC’s initiatives are the spark to 
ignite a cultural shift, however, it requires government commitment over the long term. This step is referred to as 
Impact.  

AMGC has facilitated over 1,879 connections among over 400 organisations. In addition, AMGC State Directors 
supported organisations through 1:1 and group meetings. Providing over 2,750 hours of industry advice and expertise. 
 

 

  

https://m.facebook.com/fusetec.com.au/videos/thank-you-to-9-news-adelaide-for-highlighting-an-optimistic-future-in-australian/429856745574948/
https://m.facebook.com/fusetec.com.au/videos/thank-you-to-9-news-adelaide-for-highlighting-an-optimistic-future-in-australian/429856745574948/
https://readnow.isentia.com/Temp/175362-803860/1674490160_20230723.pdf
https://readnow.isentia.com/Temp/175362-803860/1674490160_20230723.pdf
https://www.amgc.org.au/
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PROGRESS AGAINST KEY PERFORMANCE INDICATORS 

Progress Against AMGC Initiatives 2021-2022 

Initiative Description  KPI Status 

Projects 

Industry led projects are the visible and tangible 
output of the Manufacturing Competitiveness Plan 
and exemplify Advanced Characteristics in the 
manufacturing industry.  

AMGC projects are geographically dispersed and 
reflective of industry output by state and territory. 

Deliver  
industry led 
projects under 
contract, or 
completed, by 
30 June 2021 

Achieved over 
140 projects  

Membership  

AMGC Membership experience includes a range of 
activities and events designed to stimulate 
transformational change and collaboration across 
industry and realise the MCP findings. 

Up to 3,000 AMGC 
members by 30 
June 2021 

Achieved 3841 
members  
 

Manufacturing 
Academy 

AMGC aims to deliver industry wide impact by 
increasing the number of manufacturers that have 
access to its respected research.   

The Manufacturing Academy (an online portal that 
enabled companies to gain direct access to 
information, learning modules and case studies) was 
launched in May 2019. 

500 companies 
registered and 
completed modules 
by 30 June 2022 

Achieved 
 
1067 companies 
registered  
1994 individuals 
enrolled  

Communications  

AMGC communications will continue its broad reach 
industry impact through a variety of channels: 

• Online (website, EDM) 

• Traditional media (print, broadcast)  

• Social media (Twitter, LinkedIn, Facebook – 
DIIS) 

• Events impacted by COVID-19, many 
traditional face/face meetings rescheduled 
to virtual  

Increased 
impressions of 
AMGC website by 5 
per cent per 
quarter 

Increased followers 
on social media by 
10 per month  

Hosted or 
participated in 50 
events reaching 
1000 attendees by 
30 June 2022 – 
adjusted due to 
COVID-19 

 

 
Achieved 
 
 
 
Achieved on 
LinkedIn and 
Twitter 
 
Achieved 70 
events reaching 
1250 attendees  
 

 


